Promoting cycling can help attract
young customers, especially those at
post-secondary institutions.1

Between 2001 and 2009, young people aged 16 to 34 years:

Reduced per capita vehicle
miles by 23%, from 10,300
to 7,900 annual miles.

Took 16% more walk
trips and 24% more
bike trips.

Reduced the share that
has a driver’s license
from 79% to 74%.
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Bike lanes can help to
attract customers.4

Bicyclists often have more
discretionary income.3
Save upwards of
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Bicyclists travel at a speed
that makes it easier to notice
businesses and
stop in along their way.2
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“Having 100 people go by our shop by
bike (and foot) is significantly better
than 1,000 speeding by in their cars”
- Matt Berman, business owner in L.A.

increase in sales after
the installation of
protected bike lanes in
business districts.
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Providing bike parking can
help to increase retail sales.5
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Customers who arrive by bicycle visit
businesses more often than those arriving
by car and spend more money per month.7
Replacing a car parking space with a corral
(park at least 6 bikes) can increase the per
hour retail spending from $27 to $97.
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Bikes attract tourists,
and bike tourists
spend money.6

Bicycling Increases Profitability
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